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SECTION - A
Answer any five questions, each carries 5 marks. (5%5=25)
1. lllustrate any 5 success stories of customer focused marketing.

2. Appraise the context of integrated logistics drawing relevant examples.

3. Elaborate on any 5 types of packaging.

4. Briefly explain chartering.

5. Examine the air cargo tariff structure.

6. Appraise the context of using various types of containers.

7. List down any 5 types of marking.

SECTION-B

i 3x10=30)
Answer any three guestions, each carries 10 marks. (

8. Evaluate the role of CONCOR in import and export in India.

isti t.
9. Examine the components of logistics managemen

of inventory.

aracteristics and functionality |
s mode of transportation.

10. Analyze the ch

isti variou
11. Differentiate the performance characteristics of
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SECTION -C

Compulsory question : (1x15=15)

12. Case Study
CULTURE AND PACKAGING

Culture is the culmination of patterned behavior of people who identify with one
another and share common beliefs. These patterns are driven by geographical
location, socio-economic factors, and much more. Like every other aspect of
life, culture also has an impact on packaging and products are used. Following
two illustrations are examples of how different cultures and cultural beliefs were
taken into account by the same brand to modify packaging and marketing:

Kellogg's

Kellogg's is an American food manufacturing company known internationally for its
cereals and convenience foods. It entered the Indian market in September 1994,
marketing its products as “crispy breakfast foods”. However, cold breakfast
was a foreign concept to the Indian population and would add hot instead of
cold milk to the cereal. This made the flakes soggy and negated the promise
of “crispy”. To overcome this hurdie, Kellogg’s reintroduced its product as an
“All Day Meal” and focused more on the nutritional value. In 2016, the Indian
marlfet alone contributed 10% to the parent’s Asia-Pacific revenues of Kellogg’s
making the country its fastest-growing market in the region. |

Paper Boat

(I:;r%er Boat made its debut in the Indian market in August 2013 as a non-
aumg:tain(t:egrﬁr;(r:k?t company and_branded_ itself as a “traditional, indigenous
bt lécalis packaged In eco-friendly packaging. The drinks were:
that ars groam e y available spices, fruits, and Some locally available fryit
g wild. It adopted the local flavors in the country like drinks withl:
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